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Business Analysis

Business Model

Direct-to-consumer (D2C) online sales through a dedicated e-commerce platform, complemented by B2B
partnerships with organic stores, health food chains, and corporate canteens. Subscription model for regular

customers and bulk orders for events.

Value Proposition

Offering delicious, healthy, and gluten-free millet cookies made with natural ingredients, catering to health-
conscious consumers, individuals with dietary restrictions, and those seeking nutritious snacking options,

while promoting sustainable agriculture and local sourcing.

SWOT Analysis

Strengths Weaknesses

* Unique selling proposition of healthy, e Limited brand recognition initially.

luten-free, millet- kies. : .
JUIEITHITEE, [Tl SR Ea i e Perceived higher cost compared to

e Growing consumer awareness for traditional cookies.

U b U R fele Ble * Challenges in achieving consistent

» Ability to source locally and support texture and taste with millet flour.

JeleTiiel s e Dependency on a reliable supply chain

» Versatility of millets allows for diverse
flavor profiles.

e Strong potential for D2C model for
direct customer engagement and
feedback.

Opportunities

* Increasing demand for gluten-free and

healthy snack options in India.

» Government initiatives promoting millet

consumption ('International Year of

for diverse millet types.

e Educating consumers about the
benefits of millet-based products.

Threats

e Intense competition from established
snack brands.

» Price sensitivity of Indian consumers.
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Millets 2023").

Expansion into new product categories
(e.g., savory snacks, other millet-based
baked goods).

Partnerships with cafes, corporate
offices, and airlines for distribution.

Leveraging e-commerce and social
media for widespread reach and brand
building.

Supply chain disruptions or fluctuations
in millet prices.

Regulatory changes regarding food
labeling and health claims.

Rise of new health food trends that
could divert consumer attention.
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Market Analysis

TAM (Total Addressable
Market)

The total Indian snacks
market is estimated at over
4.5 lakh crore, with the
healthy snacks segment
growing rapidly. The global
gluten-free market is
projected to reach $13.7
billion by 2026.
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SAM (Serviceable
Addressable Market)

The addressable market for
healthy and organic snacks in
urban and semi-urban India is
estimated at X50,000 crore,
specifically targeting health-
conscious individuals, fithess
enthusiasts, and those with

dietary restrictions.

SOM (Serviceable
Obtainable Market)

Initially, a realistic serviceable
obtainable market share
could be 0.5% - 1% of the
SAM within the first three
years, translating to X250
crore - X500 crore, by
focusing on key metropolitan

cities and online channels.

Key Market Trends
Increasing health consciousness and demand for natural, wholesome ingredients.
Rising prevalence of lifestyle diseases driving demand for functional foods.
Growing awareness and acceptance of gluten-free and vegan diets.
Preference for convenient and ready-to-eat healthy snack options.

Increased adoption of D2C e-commerce for food products.

Customer Segments
Health-conscious urban professionals aged 25-45. Parents seeking nutritious snacks for their children.
Individuals with gluten intolerance or other dietary restrictions. Fitness enthusiasts and athletes.

Consumers interested in sustainable and locally sourced food.

Growth Opportunities

Expanding product line to include savory millet snacks, crackers, and other baked goods.
Developing sugar-free and vegan variants to cater to broader dietary needs.

Establishing strong offline presence through tie-ups with major retail chains.

Exploring export opportunities to countries with a high demand for health foods.

Creating personalized subscription boxes and gifting options.
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Financial Analysis

Revenue Model

Primary revenue from direct-to-consumer online sales of millet cookies. Secondary revenue streams from B2B
sales to organic stores, cafes, and bulk corporate orders. Future revenue from subscription models and new

product line extensions.

Pricing Strategy

Premium pricing strategy, justified by the use of high-quality, natural, and millet-based ingredients, health
benefits, and unique value proposition. Initial pricing of X150-3250 per 100g pack, with discounts for bulk

purchases and subscriptions. Competitive pricing analysis against existing healthy snack brands.

Funding Needs

Seed funding of X2.5 crore - X4 crore for initial setup, equipment, raw material procurement, brand building,
digital marketing, and working capital for the first 12-18 months. This includes R&D, compliance, and initial

team salaries.

Break-even Analysis

Projected break-even within 18-24 months, assuming an average selling price of X200 per pack, a variable
cost of X80 per pack, and monthly fixed costs (rent, salaries, marketing) of X7 lakh. This implies needing to
sell approximately 5,833 packs per month (700,000 / (X200 - X80)).

Projected Growth

Year 1: X1.5 crore - X2.5 crore in revenue, focusing on brand establishment and D2C sales. Year 2: X5 crore -
X7 crore, driven by increased market penetration, B2B partnerships, and customer loyalty. Year 3: X12 crore -

X 15 crore, with product line expansion and potential entry into new regions.
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Optimization & Strategy

Cost Efficiency

Implement lean manufacturing principles to minimize waste. Negotiate bulk purchase agreements with millet
farmers and ingredient suppliers. Utilize energy-efficient baking equipment. Optimize packaging to reduce
material costs and shipping weight. Implement an efficient inventory management system to prevent spoilage
and obsolescence.

Scalability

Standardize recipes and production processes for consistent quality and easy replication. Invest in semi-
automated baking equipment as demand grows. Develop a robust supply chain network capable of handling
increased raw material needs. Leverage cloud-based e-commerce platforms for scalable online sales. Build a
strong brand identity that can be extended to new product lines and geographies.
Recommended Tech Stack

E-commerce Platform: Shopify Plus or WooCommerce (for customizability and scalability)

CRM: HubSpot or Zoho CRM (for customer relationship management and marketing automation)

ERP/Inventory Management: Odoo or NetSuite (for integrated business processes and inventory control)

Analytics: Google Analytics, Hotjar (for website traffic and user behavior analysis)

Cloud Infrastructure: AWS or Google Cloud (for scalable hosting and data storage)

Marketing Automation: Mailchimp or SendGrid (for email campaigns and customer engagement)

Workflow Improvements

Automate order processing and fulfillment to reduce manual errors and speed up delivery.

Implement a digital quality control system to track ingredient batches and product consistency.

Develop a standard operating procedure (SOP) for each stage of production, from sourcing to packaging.
Utilize project management tools (e.g., Trello, Asana) for team collaboration and task tracking.

Streamline customer service with a ticketing system and FAQs to handle inquiries efficiently.

Risk Mitigation

Diversify millet suppliers to reduce dependency on a single source and mitigate supply chain risks.
Conduct regular market research to adapt to changing consumer preferences and competitive landscape.
Implement robust food safety and quality control protocols to ensure product integrity and compliance.

Secure comprehensive business insurance (product liability, general liability).
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Establish a contingency plan for production disruptions, such as equipment failure or natural disasters.
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Legal & Compliance

Required Registrations

Company Registration (Pvt Ltd, LLP, or Proprietorship as appropriate)
GST Registration

FSSAI License (Food Safety and Standards Authority of India)
MSME/Udyam Registration (for government benefits)

Intellectual Property

Trademark registration for brand name and logo.
Copyright for unique recipes and marketing content.

Consideration for patenting unique processing methods (if applicable and innovative enough).

Required Licenses

Local municipal trade license (Shop & Establishment Act)
Fire safety certificate

Pollution control board clearance (if applicable for manufacturing unit)

Regulatory Risks

Changes in FSSAI regulations regarding labeling, ingredient standards, and health claims.
Increasing scrutiny on ‘natural’ or 'healthy' claims, requiring scientific substantiation.
Potential new taxes or levies on food products.

Compliance with packaging and plastic waste management rules.

Data privacy regulations for customer information collected online.
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Recommendations

o Prioritize R&D to perfect initial product recipes, ensuring optimal taste, texture, and
shelf life for 3-5 core millet cookie variants.

9 Build a strong digital marketing strategy focusing on SEO, social media engagement
(Instagram, Facebook), influencer collaborations, and targeted ads to reach health-
conscious audiences.

e Establish a robust and efficient e-commerce platform with user-friendly navigation,
secure payment gateways, and transparent shipping policies.

o Develop a clear brand narrative that highlights the health benefits of millets,
sustainable sourcing, and the brand's commitment to quality.

o Actively seek B2B partnerships with local organic stores, health food chains, and
corporate cafeterias to expand distribution channels.

o Implement a customer feedback loop system to continuously improve products and
services based on consumer insights.

° Secure seed funding by developing a compelling pitch deck and business plan,
targeting angel investors and early-stage VCs interested in the food and D2C space.

e Invest in a lean manufacturing setup initially, with an eye towards automation as
demand scales.

o Ensure all legal and FSSAI compliance requirements are met meticulously from day
one to build trust and avoid future complications.
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